A VANILLA ISLANDS EVENT

08 — 41 june
Veara Village

former Francophone
Summit village




P EDITORIAL

Dear Exhibitors and Fartners,

We are pleased to announce the Gth Madagascar Inte-national Tourism Fair (T on 811 June 2017
on the theme «Madagascar, Treasure Islands *_As it covers the rich diversity of the county's tourism
offer, this theme is the new brand for the cestiration, and we wish to make the 2017 1T a showcase
for our Treasure Island.

In this context this Gth edition is particularly ambitious with the exhibition size considerably expanded
to 15000 m?, due to the ITM exhibition Deing moved to VORRA Village (the former Francophone
summitwvillage). The number of exhisition stands has now doubled, from about 100 to over 200 stands.
While the ITM'score business is undeniably developing tourism in Madagascar and tha Vanilla Islands,
[he 2217 exhikition wanls 1o be more apan o leurism-related sectars in our islands, inclucing cuisine,
leisure, and crafts.

The exhibition is also innovatirg by having more visitor days -4 instead of 3.

The 2017 T s also anational oroject marcing Madagascar's return to the fold o7 tourist destinations.
An unprecedented programme of fact-finding tours will Be organized by the Madagascar Matioral
Tourism Board, in partnership with airlines flying ta the country, the Regional Tourism Boards (ORT),
incustry groups and their members; aimed at hesting around 100 travel agencies and tour operators
from around the world, in particular targat markets, In addition to discovering the touss available
in the warious regiens of Madagascar, these agencies will meet with the ITW axnibitors at the fair to
develop cooperatian with sector players,

Dear exhibitors and partnars, this ambitious national projectis yours; It cannot be a succass without
your perticipation. 5o, were locking forward to seeing you once again at the ITM fair, and wish you
all the best far the show!

The Ministry of Tourism The Maodagoscar Natonal Tourism Soard

P PRESENTTNG THE TRADE FATR

I this Gth year, tourism is miked with Leisure and Cuisine. The goal will then be to promate toursm
while highlighting the natural, caldral and enviranmental haritage interacting with affers in laisure
activities and cuisine. The fairis also an opportunity to:

= Bring tour operators together in one

place; « Present an attractive showcase of the
= Provide opportun ties for lecal econormic sector's potential to domestic investors.
players to trade and farge partrerships; + Encourage national insticutions to take an
« Enrich the information on regions ard interestin the seclor;
tourism praducts for overseas and local
wisitors;

The show's offer is aimed at two distinct targets:
O Professionals:

« Local tourist aperators, s Alrlines ; s« Toaurism-relazed busingsses;
« Tour aperators; = Training centras; » Caterers;
« Suppliers of equipment; « Dwerseas fact-finding tour « Travel agencies ;
« Parks; Dperators
= Vanilla Islands operateors; + Hotels;
0O General public;
= Leisure businesses; = Expat rasident families; + Local families C5F 4

ITM is an event an the Vanilla Islands agenda.

Vanilla slandsis a marketing concept to promote the Indian Ccean islands. Madagascar, the Seycheles, Reun an, the
Weldives, Mauritius, the Comoroes and Mayotie are pooling their resources ard assers o Forma single destination on the
globel marketinstead of competing with each other.
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P WHY EXHIBIT AT THE ITM?

O TOURIST OPERATORS
The ITW is an opporiunity to meet cverseas travel agencies and tour cperators invited
an fact-fnding tours in Madagascar and introduce them 1o businesses they do not
know, or innovations from players who are already partners.
The ITM iz alzo a platform for meetings amang Madagascar's aperators, forging new
partnarsnips or rengwing cortracts,
Itwill also be presenting offers to a public of lacal sesidents looking for their next
haoliday destinations,

C LEISURE OPERATORS
The ITW is an opporiunity to introduce an offer to a public loo<ing for off-beat or
innovative activities not only for residentsflocals, but also for professionals who mizht
include them in tours,

O TQURISM-RELATED SERVICE PROVIDERS
The ITh is a chance ta get both exhibiting operators and visitors together in one place.
TR i5 also an apportunity 1o presant produ ctsfserdces an affer ard position aneself as
a key supplier to a growing sector like towrism.

O EMBASSIES AND GLOBAL TOURIST OPERATORS
The ITM is an occasion for respectively showcasing a country’s tourist wealth, attracting
publicinterest and introducirg businesses/performances to a public of expat residents!
locals organizing their holidays abroad.

D GRGANTZERS

The Ministry of Tourizm and the Madagascar Mational Tourism Boara (ONTR) are the ITH
organ zers and promoters,

OMNTR i5 a private associatior created in 2003 and recognized as a public utility,

It represents the private sector but is autnorized by the Ministry to pose as a platform for
dialzgue batween the private and public spheres with all partners, Its other funclions are
mainly to promote the «Madagascars destination, help implernent tour sm policy, identify
training neeas in the tourist secto- and coo-dinate its arganization.

Itz General Meeting brings together all the tourist orofessions:

O 22 Regional Tourism Boards (ORTs) made vp of economic operators from Tamatave,
Mosy-Be, Analamanga, Vakinankaratra, SAVa, Diegn-Suarez, Fianarantsoa, Sainte-Marie, Tulear,
Fort Dauphin, Boeny, Menzbe, Amoron'i Mania, Sofia, Itasy, Isalelhorambe, Alaotra Mangero,
Betsiboka, Melzky, Vatowawy Fitol nany, Analanjrofo, Atsimo Atsinanana

O 08 Professional groups in the Tourist sector:

]

Association des Tour-Opératzurs Professionnels de Madagascar

(Modogoscar Professional Tawr Operatorsdssociation) - TOP

Fédération des Hiteliers Restaurateurs de Madagascar (Madogoscar Hotel ond Catering Pederation) - FHORM
Association des Agences de Voyage de Madagascar (Madagascor Travel Agencies Assodiarion) - AAWM

Syndicat hational de2s Prestataires de Services Spécialisés (Wotional Union of Speciaiized Secvice Providers) - SMAPSS
Fedération Mationale des Guides ‘Natiznal Guides Federation) - FNG

Association des Holeliers Restauraleurs de Madagascar iModogascar Hotel and Coalering Associotion) - ASHORT
Groupement des Oaérateurs Touristiques de Madagascar (Medagascar Towr Operators Group) - GoTo

Association des Gites, des Maisons d'Hbtes el de Charme de Madagascar (iWodagoscor Assodiotion of Gites, Bed
aid Erexkfost ond GuestHouses) - AGMHCIM

COoOoCDOoO00

0O 01 representat ve of tourist and hospital ty training centres @ Institut Nzational du Tourisme et de 'Hatzllzrie
{Nationol institute of Tourism ond Hospitolity) - INTE

O 01 airline representative; Air Madagascar

0O 01 parks representative: Macdagascar Mational Parks

O M representat ve fram the Ministry of Toursm

CONTACTS — MADAGASCAR NATIONAL TOURISM BOARD
ITW co-ordinater: coordonnateur.itmiE@ontm.mg | ITM manager: responsableitma@ontm.mg | +261 34 02 661 20



